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Data Capture & Consent Checklist
Use this checklist to ensure your data capture practices are GDPR-compliant, high-converting, and built for long-term enrichment. This tool supports Step 4 of the CDM prospect database strategy.
1. Lead Capture Forms
· Keep initial forms short (name + email only)?
· Include optional fields only when useful for segmentation?
· Use an unticked opt-in checkbox for marketing communications?
· Link to your privacy policy clearly?
· Add micro-copy to explain why each field is collected?
2. Double Opt-In Setup
· Double opt-in enabled in your email platform?
· Confirmation email written in plain language?
· Welcome email reinforces value and opt-out rights?
· Do you track confirmed vs. unconfirmed subscribers?
3. Progressive Profiling & Surveys
· Do forms rotate questions based on existing data?
· Are surveys sent post-download or post-event to gather preferences?
· Do you monitor user behaviour to enrich profiles?
· Do you incentivise profile completion where appropriate?
4. Data Enrichment Tools
· Are enrichment tools GDPR-compliant and reputable?
· Are only business/public data points being appended (e.g. job title, company)?
· Is enriched data tagged separately from self-supplied data?
· Are enrichment sources reviewed periodically for accuracy and compliance?
5. Tagging & Segmentation
· Are contacts tagged by source and campaign?
· Is segmentation based on persona, engagement, location, and history?
· Do you personalise messaging using these segments?
· Have you built automations to nurture key segments?
6. Transparency & Trust
· Do users understand why you're collecting data?
· Can contacts easily update their preferences or unsubscribe?
· Do your forms include friendly, human language?
· Is a 'How we use your data' section included where appropriate?
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